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DISCLAIMER

The information and general descriptions contained in this presentation are designed to help you
understand some of the factors that you should generally consider when evaluating the
appropriateness to your retirement plan. It does not include or take into account all factors that may
be relevant to you or your participants financial needs. Any descriptions herein are solely for
informational and educational purposes; they are not intended to be regarded or construed as a
recommendation, advice or a suggestion for you to take (or refrain from taking) a particular course of
action. In providing this information, we assume that you are capable of evaluating the information
and general descriptions contained herein and exercising your independent judgment. Investment
products are not insured by the FDIC, are not deposits or obligations of and are not guaranteed by
Banco Popular de Puerto Rico or its subsidiaries or affiliates, and may lose value. Popular Asset™,
Management, LLC is a registered investment adviser with the Securities Exchange
Commission. Please request the Form ADV to obtain information and disclosures related to the firm’s
investment advisory programs and services, fees, conflicts of interest and other important matters«
Popular Asset Management, LLC is a subsidiary of Popular, Inc., and an affiliate of Banco Popu’lar:'ﬁde_.
Puerto Rico.




AGENDA

= History of SRI
= “The Social Responsibility of Business”-Milton Friedman
= Relationship between SRI and ESG
= Types of SRI

= Risk-Reward of SRI

= Generational Preference
= SRI in DC Plans




WHAT IS SRI?

= History
= “The Social Responsibility of Business”-Milton Friedman
= SRI in ESG

= Passive vs Active

= Investment Profile of SRI Funds




GENERATION PREFERENCES

BOOMERS
Born 1946-1964

Vietnam, Moon Landing
Civil/Women's Rights
Experimental
Innovators

5 Hard Working
Personal Computer
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GEN X
Born 1965-1976

Fall of Berlin Wall
Gulf War
Independent

Free Agents
Internet, MTV, AIDS
Mobile Phone

MILLENNIAL
Born 1977-1997

9/11 Attacks
Community Service
Immediacy
Confident, Diversity
Social Everything
Google, Facebook

ard Pum

GEN 2020
After 1997

Age 15 and Younger
Optimistic

High Expectations
Apps

Social Games

Tablet Devices



GENERATION PREFERENCES

» Gen Z
= Millennials
= Gen X

= Boomers

GEN X BOOMERS




WHO ARE THE INVESTORS?

What percentage of active investors are Gen Z?

Gen Z (16%) \

Boomer + (21%)

/

Millennial (30%) —

Gen X (34%)




SRI IN DC PLANS

FIDUCIARY FACTORS OF AUDIENCE CHALLENGES
RESPONSIBILITY CONSIDERATIONS



CHALLENGES

Reasons Plan Sponsors Don't Consider Alternatives

80% .. 67%

60% 2% 49% 48%
20% l 13% 17% 13%
0% mEE =

Participant Operational Cost Litigation Risk Lack of Internal Don't Believe in
Education Challenges Expertise Philosphy of
Alternatives

m2022 m2020

?  Source: PGIM DC Solutions — The Evolving DC Landscape
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